TYPES OF CRITICISM

1. CONSUMERIST - Recommendations to a consumer. For example, whether or not to see a movie based on whether the reviewer liked it.  Usually the critic is an expert—the knowledgeable film reviewer for a newspaper—or conducts some type of research that might help the consumer make a decision.

2. STRUCTURALIST - Art, television, films, books, etc. reviewed or criticized from a viewpoint of a work's structure, i.e. did a movie have a good opening, rising action, a good climax, and a good ending. How was a work edited or put together.  Was a painting composed well?
3. POLITICAL - What are the political implications of a work of art (popular or fine art, pop or high culture).  A political criticism of  “Avatar” would deal with the film’s anti-war, pro-environment themes and the past and current political ramifica​tions of the movie.

4. ECONOMIC - What are the economic implications of a work of art?  An economic criticism of “Avatar” might deal with how much money the movie made, and how ticket pricing affected gross.

5. MARXIST - A criticism from the viewpoint of class struggle in general, and, often, more specifically how the capitalist class or corporations are trying to impose their values (bad values) on the worker class  or common people (good values).  A critic who is a Marxist is not necessarily a communist.
6. ETHICAL – A criticism of a work of art or journalistic/news content from an ethical point of view.  Did the work or content being criticized follow common ethical values of professional codes, such as journalistic codes of ethics (SPJ, RTNDA, ASME, e.g.) and did it follow one of several ethical principles (Aristotle, Kant, Mills, Rawls, e.g.).
7. THE AUTEUR THEORY - A criticism, usually of films, from the view that the director is the author, or primary creator, of a film—typically viewed in relation to an entire body of a director's work.

8. SEMIOTIC - Art, television, film, etc. viewed as a series of symbols that communicate messages (often different from the visual element in the story).

9. SOCIOLOGICAL - Art, culture, etc. viewed from a perspective of how it effects groups of people or society in general and in a broader societal context. The intent of the creator is also placed in a sociological, conscious, cultural, societal context.
10. FEMINIST – Criticism from a feminist point of view.  How does the content being evaluated affect women?  What impact does it have on young females, on society’s perception of or how it values women?

11. PSYCHOLOGICAL - Art, culture, etc. viewed from a perspective of how it effects individuals. The intent of the creator is also placed in a psychological, unconscious, often Freudian, context.

12. SCHOLARLY - Criticism meant for an audience of academics. Often original (and too often, boring) quantitative and/or qualitative research is quoted.
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